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* INTRODUCTION TO THE PROJECT:
DAEL

« THE LEARNINGS:
CLAIRE

« HOW URBAN MEDIA ARE
PLANNING FOR THIS NEW AUDIO
WORLD: BRIAN

« WHAT MAKES AN ENGAGING
PIECE OF AUDIO CONTENT:
SASHA
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BETWEEN THE SOFTWARE AND HARDWARE AUDIO IS ALONGSIDE
PEOPLE THROUGHOUT THEIR ENTIRE DAY

7:30aom

Wi

Morning routine

Jen awakes to the alarm on her mobile
She asks her Amazon Alexa fo fune into
the Strawberry alarm clock to listen to

while she gets ready

Drives home

Gets the train to work
Jen listens to history exira
podcast via her mobile
phone on the train

12:45pm

Lunch Break
Heading out for lunch, she
puts her AirPods in and
tunes into ‘Today’s Top Hits’
on Spotfify.

6:30pm

Working Out
It's aleg day today and Jen is

After a long day at work, Jen
gets the frain home listening fo
Q102 for some relaxing music.

Audiobook Listening
As Jen is getting ready for
bed, she listens to
“Becoming.”

10:30 pm

blasting the “Beast” workout
playlist from her Spotify to get
her energized.

il

Answers work e-mails
She opens her computer to
check her work e-mails,
listening to Spotify again so
as not to get distracted.

11:00am

One Fib Doy’

THE WEDDING
PODCAST

Listening to “One Fab Day”
Podcast
AS part of her morning routine,
Jen funes into Urban Media’s
essenfial wedding planning
podcast.

Receives promotional e-mail

Receiving an e-mail about a flash
sale, Jen asks Siri to set a reminder to

2:45cm

go to her favorite clothing store

Cooks a meal from a how-
to on YouTube
Jen looks at Tasty videos to cook
while kicking off a Pandora
session

before heading home

TV Choices
Sitting down to watch TV, Jen
asks her Amazon Firestick to
find ‘FYRE'.

Bedtime

Jen asks Alexa to set an alarm for the

following morning before getting into
bed.
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58% of people say
they are most likely
to listen to radio if
they want to listen
to audio




Although those listening* vary in age substantially

88% 89% Uz
81%
59%
<24 years 25-34 years 35-44 years 45-54 years 55-64 years
Live radio

*last 30 days



Although those listening* vary in age substantially

87% 81%
15%
59%
35% 31%
<24 years 25-34 years
Live radio

88%

29%

307%

35-44 years

Streamed music

89%

447

21%

45-54 years

Podcast

91%

33%

15%

55-64 years

*last 30 days
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Tends to be mood ?sed —

chosen to accompany.how

listeners are feeling or when
they’re seeking to relax




\ Tends to be mood based -
chosen to accompany h

listeners are feeling or when
they’re seeking to relax
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but it’s time to start ‘.
thinking differently |
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our future
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GRIEF
ENCOUNTERS

A Podcast about Love, Life and Loss




Storytelling.
Authentic.
Pushes boundaries.

Sharing.



But it is what it is now and and | have to o

' some level.——— |




Explores.
Innovates.
Teaches.

Helps.












